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OFFICE IS A COMPLEX ECOSYSTEM,
WHICH HAS TO BE COMPOSED,
NOT FURNISHED.

DARIUSZ MACHULSKI / CEO
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We have been creating and manufacturing quality 
furniture for workplaces & commercial interiors since

Furniko is a Polish brand leader for agile workplace furniture. 

We place great importance on design innovation, 
quality, the environment and health and well-being 
of our customers and our employees.

Improving the performance of our customer’s organisation 
through innovation and holistic solutions has become our 
hallmark. 

With our growing portfolio, we are delivering 
workplace solutions in Europe, UK, Middle East and 
Internationally. 

We deliver and maintain responsible 
manufacturing processes backed by 
recognised accreditations.

Our commitment to environmental 
manufacturing is based on three core values:
LESS ENERGY & RECYCLABILITY 
LONG LIFECYCLE  
MINIMAL ENVIRONMENTAL FOOTPRINT

  ISO 9001:2008

OUR STORY

1990
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Good office acoustics guarantee its efficiency 

The everyday office buzz is a combination of employees communication with each other, office equipment and sounds coming from the outside.  In open plan environments, 
work areas of different characteristic are mixed together which can intensify the lack of control over the volume of sound and result in noise.
Noise is one of the main problems reducing productivity and increasing stress in workplaces around the world. A study carried out by the University of California shows that 
employees are distracted every few minutes and the time required to come back to previous task takes approximately 23 *2 minutes. 
We at Furniko have embraced the increasing interest in sound absorbents and a more efficient working environment.

Create a productive ecosystem with agile workspaces. 

People working together in an office form a community that requires an efficient ecosystem to unleash all their potential.  
The traditional workspace is transforming into custom-fit areas enabling workers freedom to work where, when and how they want. 
Recent study shows that empowering employees to choose their best space to perform different tasks results in increased wellbeing and satisfaction regarding workspace 
among 98% *1 of examined employees. Office cohesion promotes the balance between spaces that inspire collaboration and spaces that encourage concentration.  Our 
approach to agile work environments enables businesses to provide their employees with a greater connectedness.   

*1    Congdon C., Flynn D. & Redman M. (2014). Balancing “We” and “Me”. Harvard Business Review

*2    Multitasking in the Digital Age, Gloria Mark University of California, Irvine UCCS Speaker Series 2015

WE CREATE SPACES TO COLLABORATE AND NETWORK, FOSTER CREATIVITY, 
FLEXIBILITY AND FOCUSSED CONCENTRATION 

One size fits all is a thing of the past. There is no general solution to the new workplace – the office 
of the future is as individual as each company and as varied as the people who work there.  We 
strive to create inspirational working environments that support, energize and enhance the space 
for all future changes.

WORKSPACE PLANNING 

Furniko’s unique ingredient is our ability to tailor products to suit our client’s requirements. Product 
designs and production preparation is performed with software converting Auto Cad files directly 
into CNC machine software. It is particularly useful for bespoke designs, enabling a short produc-
tion preparation time and total reproducibility of elements while retaining their highest quality.  

PRODUCTION PROCESS

The successful delivery and installation of furniture has a great impact on any project.  Our logi-
stics and installation are handled directly by our inhouse team of professional project managers.  
We carry out complex works of all sizes in Poland and internationally. 

PROJECT COMPLETION

Our dedicated service teams are always on hand to offer full post-project servicing. We pride our-
selves on our dedicated customer service, bespoke product design and guaranteed delivery pro-
grammes.

CUSTOMER SERVICE 

ANALYSIS 
To get a better understanding of your specific workplace needs, we take a comprehensive analysis 
of key factors effecting the way you work. In cooperation with you, we’ll assist you to identify and 
create a more sustainable, productive and creative workplace.
People – Technology – Place – Time 

HOW WE CAN HELP YOU IMPROVE YOUR SPACE
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AGILE WORKSPACE

RECEPTION

REGENERATION

EAT&MEET

PLANNED MEETINGS 

INFORMAL MEETINGS

QUIET SPACE

TECHNICAL POINTS

TEAM WORK
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RECEPTION

The reception is a place, which creates an image of the office, it is a corporate 
business card. 

QUIET SPACE

All good ideas need to grow. Quiet spaces are designed for individual work, 
places for retreat and isolation. Concentration areas offer spaces with few 
or no interruptions – for isolated working, confidential discussions or rela-
xation and inspiration.

REGENERATION

In every office intensive intellectual work needs to be balanced by a dose of re-
laxation. A break in surroundings different for the rest of the office can calm the 
mind and regenerate the forces for further work. 1

TEAM WORK 

Place where exchanging information and collaborating 
is fundamental. Spontaneous and agile interaction aids 
in swift decision-making. Team workstations enhance 
fluid communication and leads well to project focused 
needs. 

2

3

INFORMAL MEETINGS

Diverse informal areas provide opportunities for 
standing or sitting meeting with built in IT solu-
tions.

4

5

EAT & MEET 

A breakout area is another method of embodying the cul-
ture of a company and creating time for team interaction 
away from the desk. 6

PLANNED MEETINGS 

Client or company meetings are just a few of the 
functions that formal meeting spaces serve. 7

TECHNICAL POINTS
Perfectly blended in office surroundings, separated acoustically and visually, 
these vital areas are always close at hand. 8
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1 RECEPTION
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1 RECEPTION
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A GOOD FIRST IMPRESSION CAN WORK WONDERS. 

J. K. ROWLING

1 RECEPTION
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2 TEAM WORK 
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2 TEAM WORK 
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COMING TOGETHER IS A BEGINNING; KEEPING TOGETHER IS 
PROGRESS; WORKING TOGETHER IS SUCCESS.
                                                                                                                  HENRY FORD

2 TEAM WORK 
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2 TEAM WORK 
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3 QUIET SPACE
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3 QUIET SPACE
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CONCENTRATE ALL YOUR THOUGHTS UPON THE WORK AT HAND. 
THE SUN’S RAYS DO NOT BURN UNTIL BROUGHT TO A FOCUS

                                                                                                                                                                  ALEXANDER GRAHAM BELL

3 QUIET SPACE
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3 QUIET SPACE
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4 INFORMAL MEETINGS
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4 INFORMAL MEETINGS
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A BUSINESS HAS TO BE INVOLVING, IT HAS TO BE FUN, 
AND IT HAS TO EXERCISE YOUR CREATIVE INSTINCTS.
                                                                                                                                                                                                                  
                                                                                                                                                  RICHARD BRANSON

4 INFORMAL MEETINGS
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4 INFORMAL MEETINGS
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5 REGENERATION
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5 REGENERATION
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NO MATTER HOW MUCH PRESSURE YOU FEEL AT WORK, IF YOU COULD 
FIND WAYS TO RELAX FOR AT LEAST FIVE MINUTES EVERY HOUR, 
YOU’D BE MORE PRODUCTIVE.
                                                                                                                                                                                                    DR. JOYCE BROTHERS

5 REGENERATION
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5 REGENERATION
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6 EAT&MEET
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STREFA RECEPCJI6 EAT&MEET
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ONE OF THE VERY NICEST THINGS ABOUT LIFE IS THE WAY WE MUST 
REGULARLY STOP WHATEVER IT IS WE ARE DOING AND DEVOTE OUR 
ATTENTION TO EATING.
                                                                                                                                                                                    LUCIANO PAVAROTTI

6 EAT&MEET
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6 EAT&MEET
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7 PLANNED MEETINGS
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7 PLANNED MEETINGS
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ALWAYS GO INTO MEETINGS OR NEGOTIATIONS WITH A POSITIVE ATTITUDE. 
TELL YOURSELF YOU’RE GOING TO MAKE THIS THE BEST DEAL FOR ALL PARTIES.
                                                                                                                                                                                                     
                                                                                                                                                                                                                                NATALIE MASSENET

7 PLANNED MEETINGS
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7 PLANNED MEETINGS



www.furniko.com   I   www.furniko.co.uk   I   www.furnikoconcept.pl
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